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Course Unit Information Sheet

University: Alexander Dubcek University in Trencin

Faculty: Faculty of Social and Economic Relations

Course unit code: LZPV7 | Course unit title: Managerial Communication

Planned types, learning activities and teaching methods: 2/2 weekly

Number of credits: 5

Recommended semester/trimester: 2" semester

Degree of study: 11l (PhD.)

Course prerequisites: LZP9 Psychology, LZP17 Social Psychology

Assessment methods: Continuous assessment: active and creative participation of students
during seminars, students must attend at least 80% of all seminar sessions, master and use
proper terminology, have the subject matter knowledge. Two written examinations during the
semester. Under continuous assessment, students are required to achieve at least 50 score
points to pass. Final assessment: a written examination to test the students’ understanding of
the recommended reading and an oral examination to test the students’ ability to apply the
knowledge in line with the course unit learning outcomes. Students may earn the total score of
100 points. The grading system is following: (E) — 70 points, (D) — 75 points, (C) — 80 points,
(B) — 85 points, (A) — 90 points.

Learning outcomes: Upon the course unit completion, students will acquire applied
knowledge in communication and business communication. In addition, students will have
sound understanding of social interactions, social perceptions and social communication.
Students will also be familiar with barriers to communication and perceptual errors, as well
as principles of effective communication and social interaction. Moreover, students will
understand the principles of managerial communication, presentations and public speeches.
Upon the successful course unit completion, students will be able to conduct meetings,
introduce their workplace, run business negotiations and make public speeches.

Course unit contents:

1. Introduction to communication and business communication.

2. Fundamentals of rhetoric, historical aspects of communication and business
communication.

3. Communication process in management.

4. The essence of communication, psychological aspects of communication, conducting an

interview.

Specifics of managerial communication.

Appraisal interview — preparation, conducting the interview, goals.

7. Written communication, corporate culture, national and international rules related to

written communication.

Public relations, the essence of public relations, goals, forms methods, principles of ethics.

9. Internal communication in an organization, prerequisites of a functioning internal
communication, communication phases.

10. Goals of internal communication in an organization, means of internal communication in
an organization, communication barriers.

11. Negotiations and bargaining, communication processes, personal image.

12. Public speeches and presentations: preparation, speaker and the audience, principles.

13. Rhetorical skills of managers: preparation, structure and types of rhetoric genres.
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Recommended reading:

Zivéicova, E. (2011). Zaklady psycholégie. Trencin: FSEV, TnUAD.

Zivéicova, E. (2008). Profesiondlna komunikdcia. In: Financny manazment a controlling.
Bratislava: IJURA EDITION.

Zivéicovda, E. (2009). Neverbdlna komunikdcia. In: Persondlny manazment nielen pre
personalistov. Bratislava: IURA EDITION.

Boros J. (2002). Uvod do psycholdgie. Bratislava: IRIS.

Boros, J., Ondriskova, E., Zivéicova, E. (2000). Psycholégia. Bratislava: IRIS.

Boros, J. (2001). Zaklady socidlnej psychologie (pre Studujucich humanne, socialne
a ekonomické vedy). Bratislava: IRIS.

Hradiska, E., Letovancovd, E. (2005). Psycholégia v marketingovej komunikacii. Bratislava:
UK.

Kollarik, T. (2004). Socidlna psychologia. Bratislava: UK.

Letovancova, E. (2002). Psycholégia v manazmente. Bratislava: UK.

Slanacova, D. (2001). Zaklady praktickej rétoriky. Presov.

Stika, J., Rymes, M., Riegel, K., Hoskovec, J. (1996). Zaklady psychologie prdce a organizace.
Praha: Karolinum.

Vojtovi¢, S. a kol. (2008). Riadenie persondlnych ¢innosti v organizacii. Bratislava: IRIS.
Vyrost, J., Slameénik, 1. (1997). Socialni psychologie. Praha: Portal.

Casopis FSEV — Socialno-ekonomicka revue uvadza sa odporiicand literatira pre Studenta
k predmetu

Language: Slovak

Remarks: The course unit is offered in the 1% year of study, full time/summer semester or in
the 2" year of study, part-time/winter semester. A compulsory - optional course unit.

Evaluation history

Total number of students assessed: 0
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Lecturer: Prof. Ing. Dr. Rolf Karbach — course unit lecturer

Last modification: March 30, 2016

Supervisors: Prof. Ing. Mag. Dr. Herbert Strunz, PhD., Assoc. Prof. Mgr. Sergej Vojtovic,
DrSc., Assoc. Prof. Ing. Adriana Grencikova, PhD. — guarantors of the Human Resources and
Personnel Management program of study
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